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MISSION STATEMENT 
The sister publication of Mount Pleasant Magazine, Mount Pleasant Home is 
aptly centered around East Cooper homes. Mount Pleasant Home has quickly 
become one of East Cooper’s most trusted resources for finding and designing 
a new home, as well as renovating the home you have. Created for the Mount 
Pleasant area’s busy, stylish residents who are always on the hunt for well-designed 
items to feather their nests, Mount Pleasant Home introduces readers, the local 
businesses who can help furnish their homes for years to come. Along with fresh 
sources and ideas that allow readers to shop right off the pages, the magazine 
proudly features the newest neighborhoods, plus the most innovative builders and 
real estate professionals in Mount Pleasant and the surrounding islands. 

DISTRIBUTION & REACH 
Mount Pleasant Home is published in print and digital formats four times a year. 
15,000 copies are printed each issue, with a readership of 45,000 per issue. Digital 
distribution includes online exposure and 50,000 eblasts per issue.

The Print Distribution 
Through relationships between Mount Pleasant Home 
and reputable vendors, we distribute the print magazine 
the following ways: 
•	 Direct-mail to subscribers and anyone who has 

moved to or within the East Cooper area. 
•	 Local grocery stores such as Harris Teeter, Bi-Lo 

and Publix as well as the popular drug chain CVS.
•	 Regional airports such as Mount Pleasant, Johns 

Island, Asheville and Charleston.
•	 East Cooper Hotels and select professional offices. 
•	 The Mount Pleasant Visitor’s Center.

The Digital Distribution  
Readers can access the green version of the magazine from 32 local websites. 
Through this network, tens of thousands of digital pages are accessed, and even 
more exposure is guaranteed when 56,000 online readers are e-blasted a digital 
copy to read from their iPhone, Android, Kindle or other mobile device. While 
reading the online issue, readers can point and click directly to the websites and 
email addresses of participating advertisers.  

East Cooper Online Network  
The East Cooper Online Network, launched by Media Services more than a 
decade ago, currently consists of 22 websites that help generate local business. Our 
advertisers can be linked or purchase banner ads on a variety of sites within the 
network. No other media company or home magazine offers the depth of online 
exposure available through Mount Pleasant Home. Access these sites from this link: 
www.MountPleasantMagazine.com/east-cooper-online-network. 

BelleHallPlantation.com 

CharlestonBuilders.com 

DanielIslandHomes.com 

DunesWestHomes.net 

DunesWestNeighborhoods.com 

HiddenLakesHomes.com  

ILoveCharleston.com 

ILoveHamlinPlantation.com 

ILoveIOP.com 

ILoveMountPleasant.com 

IONHomesForSale.com 

MLSofCharleston.com  

MountPleasantBuilders.com 

MountPleasantHomes.com 

RetiringToCharleston.com 

RetiringToSouthCarolina.com 

RivertowneRealEstate.com 

SeasideFarmsHomes.com 

SneeFarmHomes.com 

SullivansIslandHomes.com  

WildDunesHomesAndVillas.com  

SouthCarolinaBuilders.com 

SouthCarolinaHomes.net 

SummervilleBuilders.com

consisting of but not 
limited to:
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COMPLETE MARKETING SOLUTIONS

PRINT AD SIzES

Full Page Bleed
8.5” x 11.125”

Full Page Trim
8.25” x 10.875”

Keep live matter at least 
1/2” from all edges

(7.25” x 9.875”)

1/3 Page Vertical
2.312” x 9.875”

1/2 Page 
Horizontal

7.25” x 4.812”

1/2 Page Vertical
3.5” x 9.875”

1/3 Page 
Horizontal

7.25” x 3.25”

1/4 Page 
Vertical

3.5” x 4.812”

843-881-1481
ADDITIONAL PRODUCTION CHARGES:
$25 for each additional proof after first two (four max) 
$75 for ads received after ad deadline • $150 for ads received 
up to one week after ad deadline • $150 for a copy of a high 
resolution PDF of your ad for reprints or for another publication

Charleston’s New Home Kit 
The New Home Kit is a welcoming package with an 
emphasis on new construction, designed to inform buyers 
about the variety of neighborhoods available throughout 
the Charleston area. New Home Kit requests are obtained 
through interactive marketing, such as direct response ads in 
both print and digital formats. 

FACEBOOK AND SOCIAL MEDIA 

Mount Pleasant Home uses social media, a significant and 
timely online tool, to drive quality traffic to our advertisers’ 
websites. We utilize Facebook advertising and fan pages to 
increase brand awareness for the Mount Pleasant Magazine 
family and for our advertisers. Advertisers benefit from 
having their message pushed out to the 9,500+ fans Mount 
Pleasant Magazine has already attracted. Articles about 
selected advertisers that are published in Mount Pleasant 
Home are also promoted to Mount Pleasant Home’s and 
Mount Pleasant Magazine’s Facebook fans.

*Rates reflect a per-issue investment. 
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ALL RATES ARE NET

2x*
2 Issue Commitment
6 Months

4x*
4 Issue Commitment
12 Months

2 issue commitment is for 6 months.
4 issue commitment is for 12 months.
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SIzE PRICE Monthly PRICE Monthly

Full PaGe $1,295 $431.67 $1,195 $398.34 

1/2 PaGe $700 $233.34 $600 $200.00

1/3 PaGe $625 $208.34 $550 $183.34 

1/4 PaGe $525 $175.00 $495 $165.00

1/6 PaGe $375 $125.00 $325 $108.34 

InsIde 

Front or BACK $1,295 $431.67 $1,195 $398.34

BACK CoVer $1,495 $498.34 $1,395 $465.00

EDITORIAL LAYOUTS

2-PAge edIt $2,100 

3-PAge edIt $2,995

Front cover exposure available to advertisers 
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COMPLETE MARKETING SOLUTIONS

PO BOx 22617 | CharlestOn, sC 29413 | 843.881.1481 OffiCe
800.433.7396 tOll free | 843.849.6717 fax | www.MediaserviCes1.COM
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Be a part of the Best of Mount Pleasant Home issue 
Piggybacking on the enormous success of our sister publication’s Best of Mount Pleasant issue, Mount 
Pleasant Home brings readers a special Best of Home section devoted entirely to – You guessed it! – the 
home. Readers in Mount Pleasant, Daniel Island, Sullivan’s Island and the Isle of Palms can vote for their 
favorite home-related professionals, companies and products in East Cooper, with categories spanning 
from Best Interior Designer to Best Window Treatments and everything in between. We take pride in 
publishing the winners – along with the second and third place contenders – in a smart, humorous 
fashion. You don’t want to miss having your ad in this issue. 

RealtorRound-Up

A  D E F I N I T I V E  G U I D E  TO  P R E M I E R  R E A L  E S TAT E  P R O F E S S I O N A L S

NAR 
Designations
Buyer And Seller 
Benefits 

Local Clubs
Recognition 
Counts

Up Close and Personal
REALTOR INTERVIEWS Published by:

SPECIAL SECTIONS

Realtor Round-Up section 
Purchasing a home is one of the most important investments a person will make in his or her lifetime. As such, it’s 

vital to work with a Realtor who has expert knowledge of the area and a proven record of success. Readers will be able 
to learn about the best real estate industry experts East of the Cooper in this special section featuring profiles of some 

of the  area’s premier realtors.

Custom Builders of East Cooper section 
As purchasing a home is one of the most important investments a person will make, building a custom 
home is likewise a milestone in a person’s lifetime. In our annual Custom Builders of East Cooper special 
section, we introduce readers to the Mount Pleasant area’s best custom builders. Through profiles of the 
person and a behind-the-scenes look at the work they do, readers will get to know each builder on both a 
professional and personal level. 

Special Sections Print value: 
Advertisers will receive marketing content profiling them/their firm, as well as an image. Advertiser’s name, 

firm name, phone number and website will be included in copy. Special Sections Online value: Realtor 
profiles will be pushed through our social media, plus integrated on multiple websites with links back to 

participating Realtor and brokers. Sponsorships of special sections, marketing content, e-blasts, digital 
versions and more are available. 

Departments & Columns   
Mount Pleasant Home offers a diverse array of distinctive and informative departments and columns to 
put readers in touch with the best home-related products and professionals in the Mount Pleasant area. 

Departments include: 
Mount Pleasant Chic, Remodeling Files, Cooking in the Kitchen, Outdoor Living, Top Tens, Porch Talk, 
Pets in the Home 
 
Columns in every issue include:
Publisher’s Letter, Contributor’s List, Ask the Experts, Most Asked About Features and more.
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Ask the Experts

Be Prepared 

It’s Never Too Early to Save for College

T
yler richins speaks with  

emotion when addressing the subject 

of parents saving for their child’s 

college education. For him, the 

experience of being unprepared for 

the financial burden of four years of 

college is real. 

 “My father passed away when I was 18 and just about 

to go off to college,” said Richins, an agent for New York 

Life Insurance Company since 

early 2013. “The disputes over 

my father’s assets divided the family.”  

 The situation also forced Richins to fund his stay at The 

Citadel on his own. The 

result? Some $100,000 

in college loans that he 

hopes to pay off with hard 

work and wise savings as 

he launches his career with 

New York Life.  

 Richens, who is 

licensed in South 

Carolina, Georgia and 

several other states, sells 

annuities and long-term 

care insurance. He said 

there is a need for the 

services he provides in 

the Mount Pleasant 

area, where families with 

young children abound. 

 “What I want to do 

is save parents and their 

children from having to 

go through what I went 

through and the loan 

that I’m left with paying 

off,” he said. “I wrote three policies this week that will 

help parents pay for college if their child decides that is the 

route he or she wishes to take at the age of 18.” 

 The plan that Richins promotes to parents is a life 

insurance policy on the child. The parents make the 

monthly payment, and, once the child reaches college age, 

the funds can be accessed to help pay for college expenses. 

If the child does not go to college, the money can be 

used for other needs. The plan can be utilized at any time 

during the life of the policy with no fees or taxes. 

 “The benefit of the plan is that it is flexible and has 

several options. It’s a life insurance policy, a college fund 

that can be used for other purposes if the child doesn’t go 

to college and even a retirement fund for the child if he or 

she wishes to continue making payments.” 

 “There are other college education plans out there, such 

as the federal 529 savings plan, but the money at term 

must be used for college or there are penalties involved,” 

he said, emphasizing that 

this is not the case with 

New York Life’s policy. 

     Richins said he will 

bring to his position with 

New York Life lessons 

learned at The Citadel. 

     “I would say the most 

important ‘take-away’ 

from The Citadel would 

be my honor. The entire 

school runs itself on “a 

cadet will not lie, cheat 

or steal, nor tolerate 

those who do,” which 

becomes not so much a 

rule or guideline but a 

Citadel man’s very soul. 

Since I started my career, 

I made a promise to 

myself and those that I 

meet that I will handle 

every situation as if it 

were my own family 

and treat everyone with the respect and honor that was so 

engrained within me.”  

To contact Richins, call (678) 570-0293, or email him at 

trichins@ft.newyorklife.com.

By  J o h N  To r s i e L Lo

48 w w w.MountPleasantMagazine.com |  w w w.ILoveMountPleasant .com |  w w w.ILoveIOP.com

Traditional Neighborhood Lifestylein Rivertowne Country Club

TributarySC.com  843.881.5881

HOMES FROM THE $400’S

 SAVE ON INSURANCE:

ONE-STOP SHOP.
Car

Home

Renters
Business 

Life

Motorhome 
Motorcycle
Boat

And much more…

Call me to get more for your money.I  make  it  easy  to  protect  everything  on  your  list
and save money too. Call now and you’ll also get a
FREE  lifetime  membership  in  Good  HandsÐ
Roadside  Assistance.  Get  24/7  access  and  low,
flat rates on everything from tows to tire changes.
Call me today!

PAUL G LANGSTON(843) 849-74771143 CHUCK DAWLEY BLVDMT PLEASANTpaulglangston@allstate.com

Pay only when roadside services provided. Subject to terms, conditions and availability. Allstate Property and

Casualty  Insurance  Company,  Allstate  Fire  and  Casualty  Insurance  Company,  Allstate  Indemnity  Company,

Allstate  Vehicle  and  Property  Insurance.  Lincoln  Benefit  Life  Co.,  Lincoln,  NE  and  American  Heritage  Life

Insurance Co., Jacksonville, FL. © 2011 Allstate Insurance Co.

Daniel IslandMount Pleasant, S.C.
MLS LISTED PRICE LISTING AGENT 

SELLING AGENT DAYS ON  SELLING PRICE

 
LISTING COMPANY 

SELLING COMPANY MARKET

1) $2,100,000 
Sally E. Castengera 

Ashley Severance 
0 

$2,100,000 

 
Daniel Island Real Estate 

Atlantic Properties 

 
2) $1,995,000 

Meg K. Latour 
Meg K. Latour 

0 
$1,995,000 

 
Daniel Island Real Estate Daniel Island Real Estate 

 
3) $1,995,000 

Scott B. Campbell 
Sue Skelton Campbell 873 

$1,800,000 

 
The Campbell Team Prestige Real Estate Group 

 
4) $1,849,500 

Brian E. Connolly 
Brenda Cook 

6 
$1,702,800 

 
Daniel Island Real Estate Daniel Island Real Estate 

 
5) $1,636,127 

Unrepresented 
Richard Halsey 

0 
$1,636,127 

 
Unrepresented 

Carriage Properties, LLC 

 
6) $1,770,000 

Sally E. Castengera 
Nancy Hoy 

0 
$1,585,000 

 
Daniel Island Real Estate Carolina One Real Estate 

 
7) $1,649,000 

Scott B. Campbell 
Lisa Burbage 

178 
$1,575,000 

 
Prestige Real Estate Group Elaine Brabham and Associates 

 
8) $1,469,000 

Richard C. Adams 
Harrison Gilchrist 

116 
$1,440,000 

 
Daniel Island Real Estate The Peninsula Company, LLC 

 
9) $1,339,000 

Brian E. Connolly 
Stacy Jennings 

181 
$1,339,000 

 
Daniel Island Real Estate  Hayden Jennings Properties 

 
10) $1,099,000 

Angie Johnson 
Angie Johnson 

0 
$1,313,702 

 
Daniel Island Real Estate Daniel Island Real Estate 

* Media Services, Inc. does not take responsibility for any information deemed to be incorrect including: MLS listed or sold price, listing agent or company, selling agent or company 

and days on the market.  Please note that agents and companies can and do change. 

TOP
TEN

MOST EXPENSIVEHOMES SOLD 2013

70

Spring is HereSpring has sprung in the Lowcountry, 

and right now we are loving home décor and furnishings 
with subtle nods to nature and to our city’s maritime vibe. 

Here are a few local pieces we’re obsessing over.
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illuminate the home
C r a f t e d  f r O M  a  w r O u g H t  I r O n  f r a M e  w r a P P e d  I n  d r I f t w O O d, 

t H I S  C u r r e y  & CO M Pa n y  o r b  c h a n d e l i e r  f e e L S  d e L I g H t f u L Ly 

L I k e  a  S O P H I S t I C at e d  S e a  r e L I C .  B O n u S ? B e C au S e  t H e  d r I f t w O O d 

I S  L e f t  I n  I t S  n at u r a L  S tat e ,  n O  t w O  f I x t u r e S  a r e  t H e  S a M e !  tO 

B u y,  v I S I t  c a n d e l a b r a  l i g h t i n g  & h o m e  d e co r  O n  t H e  w e B  at 

S h o P c a n d e l a b r a . co m ,  O r  C a L L  t H e M  at  ( 800 )  440 - 5121 . 

hand-selected and 
handmade

H a n d M a d e  I n  I n d I a  f r O M  r e P u r P O S e d  w O O d,  t H I S  o n e - o f - a - k i n d 

S i d e b o a r d  wa S  H a n d - S e L e C t e d  By  C e L a d O n’S  B u y e r S  –  a n d  w e 

C a n’ t  g e t  e n O u g H  O f  I t S  d I S t r e S S e d  f I n I S H  a n d  t H e  P e e k - a - B O O 

e f f e C t  O f  I t S  g L a S S  d O O r S .  P Lu S ,  I S  I t  j u S t  u S ,  O r  d O e S  t H e  d I v I n e 

t u r q u O I S e  H u e  M a k e  yO u  wa n t  tO  r u n  tO  t H e  n e a r e S t  B e aC H  a n d 

f r O L I C  I n  t H e  S u r f ? v I S I t  c e l a d o n  O f  M O u n t  P L e a S a n t  O n  t H e  w e B, 

at  c e l a d o n at h o m e . co m  O r  C a L L  t H e M  at  ( 843 )  884 - 7005 .

ocean tides
t H e  u n d u L at I n g  C u r v e S  O f  O C e a n  t I d e S  a r e  M I M I C k e d  I n  t H e  S H a P e Ly 

faç a d e  O f  t H I S  f O u r - d r aw e r  m a r l e n e  S c a l lo P e d  c h e S t ,  w H I C H  I S  M a d e 

a L L  t H e  M O r e  d r a M at I C  By  I t S  t e x t u r a L  B L aC k  f I n I S H ,  S I M P L e  H a r d wa r e 

P u L L S  a n d  B u n  f e e t.  f u n  faC t ? t H e  M a r L e n e  C H e S t  wa S  H a n d P I C k e d  By  H g t v 

tO  B e  Pa r t  O f  t H e  2014 H g t v  d r e a M  H O M e  I n  L a k e  ta H O e .  C a L L  e t h a n  a l l e n 

tO  P u r C H a S e  at  ( 843 )  971 - 4338 ,  O r  v I S I t  t H e I r  w e B S I t e  at  e t h a n a l l e n . co m . 

form and 
function

tHeSe mirror PoliShed StainleSS 

Steel chair fr ameS  gLeaM LIke 

CaBLe raILIngS On a SaILBOat – 

nOt tO MentIOn tHe PrInt On tHe 

COOrdInatIng CuSHIOnS BearS 

a fun, faux BOIS feeL. a PerfeC t 

MarrIage Of fOrM and funC tIOn, 

tHe CHaIrS wOuLd Be equaLLy at 

HOMe In a COnteMPOrary St yLe 

SPaCe Or aS a tOuCH Of MOdernIt y 

In a MOre tradItIOnaL SPaCe.  CaLL 

gdc home  at (843) 849-0711  Or vIS It 

tHeIr weBSIte at gdchome.com. 

Mount Pleasant Chic
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